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OVERVIEW

e Full Company Name:
RANG DONG LIGHT SOURCE AND VACUUM FLASK JOINT STOCK COMPANY
e Business Company Name RALACO

e Established 1961
e Stock Symbol RAL on HOSE
e Company type Public

e Business activities:
+ Producing and trading Vacuum flasks and household appliances.
+ Manufacturing general lighting products, HCL (Human Centric Lighting) solutions
+ Specializig in professional ODM/ OEM service for lighting, vacuum flask, and glass refill

products

+ Manufacturing and Trading product ecosystems 4.0 of Smart Home, Smart City, Smart Farm.
+ Producing and frading High-tech agriculture lighting, fishery lighting, and renewable
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Alibaba

energy lighting products

Head office and Factory No.1
Located 87-89 Ha Dinh Str, Thanh
Xuan Dist., Hanoi, Vietham

Area; 57,000 m2

Research and Development Centers
+ LED Lighting R&D Center (LRDC)
+ Digital R&D Center (DRDC)
+ Business Model R&D Center
(BMRDC)

https:/ /rangdong.com.vn
https:/ / en.rangdong.com.vn

https:/ / vacuumflask.rangdong.com.vn/

(+84) 24 38 584 310 / 38 584 165

Factory No.2
Located Que Vo Industrial Zone,
Bac Ninh Province

Area: 82,000 m2

LED Lighting for cusumers:
100 million units/ year

LED Lighting for professionals:
05 million units/ year
Vacuum Flasks & Glass Refills:
32 million units/ year

export@rangdong.com.vn / ralacoexport@gmail.com

RangbDong Vietnam, Vacuum Flask-Rang Dong

Ralacoexport.trustpass.alibaba.com

International Management Sysiem
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OVERVIEW

MISSION

We provide safe, eco-friendly vacuum flask products and services to protect human health
and well-being; to improve the quality of life and add value to shareholders, employees
and customers. Dedicated to serving our customers.

VISION

Become a billion-dollar enterprise, bringing Rang Dong brand to regional reach by 2030.

Maintain the company’s development path based on Science, Technology, Innovation and
Kindness.

Build a company with a creative, cultural, civilized, professional and happy working
environment.

CORE VALUE

Solidarity, Proactiveness, Creativity, Rapidity and Professionalism.

ACTION MOTTOS

Serving customers, creating knowledge for resonating value

HUMAN VALUE

Dedication - Endeavor - Self-consciousness - Self-confidence - Self-respect - Honesty

Same orientation - Same behavior - Shared work - Shared benefit

New Qualities: Tectonic - Adaptive - Creative - Professional
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OVERVIEW
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CAPABILITIES

1. International market

INTERNATIONAL MARKET

60 + Years Business Experience 3 50 + Million Revenue 1 7 - 8 % CAGR 2000-2023

Milion USD
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EXPORT MARKETS 28 COUNTRIES

MIDDLE EAST AMERICA OCEANIA AFRICA ASIA
® ® ® ®

| USA | Australia | Egypt | Japan Sri Lanka
| Brazil I Fiji I Nigeria I China Bangladesh
I Jordan Argentina I sudan I Indonesia Myanmar

: Arabia Saudi , Peru : Madagascar : Singapore Cambodia
| lell\Yle | | Philippines India

I | | Thailand Iran

| | |

Vanuatu




CAPABILITIES

2. Science & Technology application

SCIENCE & TECHNOLOGY
CAPABILITY

Scince and Technology Rang Dong Light Source and Vacuum Flask Joint Stock Company
Application (Rang Dong) has invested in various fields such as plastic moulding

compressors, stainless steel roll processing lines and electric glass
incinerators fo keep their final products of high quality, bringing new
values to customers and meeting their increasing demands.

Eco-friendly, emission-free electric glass incinerator
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Plastic moulding compressors

= 5]

FLAYBOX

'Lmn:h

Aol com




CAPABILITIES

3. Product design capability

PRODUCT DESIGN
CAPABILITY

Products design capability

With  a customer-centric  mindset, Rang Dong has methodically and flexibly
applied the DesignThinkihg model to the water bottle design process.
The business model Canvas linking export product distribution channels has brought Rang
Dong Thermos to consumers all over the world.

CUSTOMERS

DESIGN THINKING
AND CANVAS

RESEARCH OF

NEW TRENDS COMPETITORS
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50% Revenue from the Ecosystem

RANG DONG’S DBM MODEL

MULTICHANMEL PLATFORM-BASED ECOSYSTEM

Rang Dong platform owns RaliSmart:
* Technology Platform

Developing inclusive E-commerce * Business Platform

Multiplexing of information, unified Symblatic platiorm (FPT. Viettal, VINPT)

managemeant of 3 single chains Forticipating platforms: Tik, Lazada, Shopee,
Alibaba....

Impiement O20, seomiess customer
exparience

SUPPLIER MODULE PRODUCER

Single chains - Provide QEM. ODM
Exponded e-commerce Integrate devices (Hordware, Firmware) into each
Internctional commerce separate platform (FPT, Miettel, VNPT, ..

Tradifional domestic frode

Developing digital technology capabilities
50% understanding about end-users

VALUE CHAIN ECOSYSTEM
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CAPABILITIES

4. Production capability

PRODUCTION
CAPABILITY

More than 23 million
More than 90 types of glass Various designs for

90 refills, from small size (200ml) to (including 10 million o
big size (3.500ml) vacuum flasks, 5 million any purposes.

accessories)

Electronic Assembly

4 Glass blowing machines

A production line of glass liners
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More than 90 plastic compressors are equipped with 100% robots to take products,
produce many plastic parts and parts in different sizes
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CAPABILITIES

5. Quality management capability

QUALITY MANAGEMENT
CAPABILITY

Quality management system

Always apply the latest versions of quality management systems (1SO):
9001:2015, 14001:2015, 50001:2005.

Develop a sy of pi , regulati and guidelines b d on ISO and
industry standards.

Implement control from Input Quality Control (1&C) to Pi Quality Control
(PQC) and Output Quality Control (OQC). Towards the application of Total
Quality Management (T&QM).

The i t and hinery used to evaluate and trol the p are
periodically inspected annually.

Regularly train and evaluate Quality managers to improve their qualifications.

saQcC PQC

Supplier Quality Control Process Quanlity Control

QC oacC

Input &uality Control OQutput Quality Control
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Digital operation center of vacuum flasks factory

INPUT

x23

Automatic early warning system Digitalization in Quality Management  Supervisory control and data
acquisition (SCADA)

Quality control and warning system MES
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TYPICAL PRODUCTS

VACUUM FLASK

Tea pofts
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Series 1. -
RD-1040 N2 oL
Airpofts

Series 2:

T

type airpot
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Push button
type airpot

RD-1055 N1.E




Coffee pofts

sores> (NG

Series 4 - Series 4

RD-1040 N1.E NI ro-1040512E BB  ro-1045TSE oL
-

RD-1234 N1 2l ro-1040N2E R
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BIG SIZE VACUUM FLASK

RD-2035 N1.E 2L

RD-2035 N3

RD-2035 N5

RD-2035 N6 oL

RD-2035 N10.E

RD-2035 S1

RD-3245 N1.E
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RD-1038.N1
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HERBAL VACUUM FLASK

RD-1800 N1.E 1.8l

RD-1100 N1.T N roossONTT 0.85L
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' SPARE PART & GLASS REFILL |
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vacuum flask

'HOME APPLIANCES |

RD-AST17 P1

RD-AST 17P2

RD-AST17 ST1.E 7L

RD-AST17 ST2.E
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RD-AST18 ST2

RD-AST17P1.E 7L




Blender series 1

RD-AST17P1.S

WATER BOTTLE |

Bottles Series 1

Plastic Water _ Plastic Water

Bottles Series 2

A

Plastic Water
Bottles Series 3

Plastic Water
Bottles Series 4

Plastic Water
Bofttles - series 5

e

Stainless steel water
bofttles- Series 2

Glass water
bottles- series 4

Stainless  steel
bofttles-Series 1




RANG DONG LIGHT SOURCE AND VACUUM FLASK JOINT
STOCK COMPANY

Q Head office / Factory no.1: 87-89 Ha Dinh Str., Thanh Xuan Dist., Hanoi, Vietnam
2nd pase: Que Vo Industrial Area, Bac Ninh Province

&

https://rangdong.com.vn
https://en.rangdong.com.vn
https://vacuumflask.rangdong.com.vn/

(+84) 24 38 584 310 / 38 584 165
exportf@rangdong.com.vn / ralacoexport@gmail.com
RangDong Vietnam, Vacuum Flask-Rang Dong
Ralacoexport.trustpass.alibaba.com
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